tABrs2027

Exhibitor Guidelines and Regulations

American Society of Breast Surgeons (ASBrS) Annual Meeting
April 7-11, 2027 ¢ Orlando World Center Marriott ¢ Orlando, Florida

Purpose: These guidelines establish the requirements for exhibiting at the ASBrS 2027 Annual Meeting. They are part of
the exhibitor contract and apply to all exhibitors and their representatives.

This cleaned version has been edited for readability, consistency, and conciseness. Substantive requirements have been
retained; repetitive language and page-footer material have been removed.
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1. Meeting Information and Exhibitor Benefits

Meeting and Exhibit Location

Item Details
Venue Orlando World Center Marriott
8701 World Center Drive, Orlando, FL 32821
Annual Meeting April 7-11, 2027
Exhibit Dates April 8-10, 2027
Exhibit Hall Cypress Ballroom 3, adjacent to the General Session in Cypress

Ballrooms 1 & 2

The Exhibit Hall is carpeted. Limited ancillary meeting space,
Facility including ExpoSuites and meeting rooms, will be available in or
near the Exhibit Hall.

Exhibitor Benefits

e Accesstomorethan 1,700 surgeons with a dedicated interest in breast disease.

e Complimentary company listing on the ASBrS Annual Meeting website, including a link to the company website.

e Complimentary upgraded company/product profile in the ASBrS mobile meeting app and Industry Product Showcase.

e  Four complimentary exhibitor staff badges for each 100 ft* (10' x 10') of contracted booth space.

e  Exhibit Hall traffic opportunities, including the Opening Reception, four breaks, and two lunches.

e Exhibit staff are invited to enjoy food and beverages during the Opening Reception, lunches, and breaks in the Exhibit
Hall—helping to reduce staff per diem expenses.

e Exhibitor badge access to the General Session, space permitting.

e One complimentary pre- and post-meeting postal mailing list for eligible opt-in registrants, subject to ASBrS approval.

e One complimentary electronic list of opt-in registrants containing name, city, state, ZIP/postal code, and country.
Email addresses are not included.

2. Eligibility, Acceptance, and Application

Exhibitor Eligibility
Products and services must be directly related to breast surgery and/or the treatment of breast disease. ASBrS determines

eligibility in its sole discretion, and its decisions are final.

e  Exhibitors may display only products and services regularly manufactured or distributed through their normal course of
business and identified in the application or subsequently approved in writing by ASBrS.

o Eligibility or approval does not constitute ASBrS endorsement of a product or service.

e Applications deemed ineligible will be returned with a full refund of booth fees paid.

Acceptance of Exhibits

e  ASBrS may refuse an application or remove an exhibit that does not meet ASBrS standards or is unrelated to the
Society's mission.

e All booth activities require advance ASBrS approval and must be professional and educationally related to the
treatment of breast disease.

e ASBrS Show Management has final authority to interpret, amend, and enforce exhibit policies.
Booth Application

A completed booth application submitted by an authorized company representative becomes a binding contract when
approved by ASBrS and payment is received in full. ASBrS will provide electronic confirmation of acceptance.

3. Booth Assignment, Rates, Cancellation, and Design Approval

Booth Assignment

Booth placement occurs in two stages: Priority Placement followed by Open Placement. Full payment is required upon
ASBrS approval of the booth application.



e  Priority Placement uses the Priority Points System. Qualifying exhibitors must submit a completed application and full
payment by January 15, 2027.

e  Priority placement is assigned in descending order of accumulated points. If point totals are equal, the earlier fully paid
application receives preference.

e  Priority points expire after two consecutive years without exhibit and/or sponsorship activity.

e Open Placement follows Priority Placement and is first-come, first-served; priority points do not apply.

Priority Points

Activity Points

Annual Meeting booth space 1 point per 100 ft* contracted

Annual Meeting, virtual program, webinar, event, or standalone

) 1 point per $10,000 received
course sponsorship

System/equipment/device donated for an Annual Meeting or

1 point each
standalone course workshop (excluding stereotactic biopsy) P

Stereotactic breast biopsy machine donated for an Annual

R 5 points each
Meeting or standalone course P

Ultrasound system donated for an Annual Meeting or standalone

2 points each
course

Applications technician participating in an Annual Meeting pre-

1 point each
meeting workshop P

Completed post-meeting exhibitor survey 1 point per company

Priority points are based on company financial support and donations from May 2000 through December 31, 2026.
Sponsorship or other support is not required to exhibit.

Booth Rates

Booth Type Rate Examples

10'x 10' = $7,000; 10' x 20' = $14,000;

Inline $70/ft
10' x 30' = $21,000; 10' x 40' = $28,000

20' x 20' = $38,000; 20' x 30' = $57,000;

Island $95/ft
20' x 40' = $76,000

ASBrS will assign booth space only after receiving an approved application and full payment.

Booth Confirmation

Booth confirmations are emailed after Priority Placement. Booths contracted during Open Placement are confirmed after
payment and assignment. Exhibitors should review their booth location, anticipated traffic patterns, and neighboring
exhibitors.

Cancellation or Reduction

e ASBrSretains all fees if an exhibitor cancels or reduces booth space.

e Reducing booth space may require relocation at Show Management's discretion.

e ASBrS mayresell canceled or reduced space.

e Exhibitors may not resell, lease, or sublet booth space.

e Cancellation and reduction requests must be submitted in writing to the ASBrS Exhibits Department.

Mandatory Booth Design Approval

e Allexhibitors must submit booth design plans for ASBrS approval by March 1, 2027.

e Plans must be drawn to scale and show dimensions (L x W x H), enclosed spaces, and all audiovisual systems,
theaters, screens, and related components.

e Plans must demonstrate compliance with audiovisual, demonstration, presentation, and booth configuration
requirements.

e  ASBrS design decisions are final. Exhibitors without an approved design will not be permitted to install their booth.



4. Booth Configurations and Display Requirements

General Requirements

Booth space must be large enough to accommodate the display and expected attendee traffic.

No exhibit component or promotional item may extend beyond the leased space, including into aisles or airspace
above aisles or other booths.

Booth components may not block fire strobes. Fire extinguishers and fire hose cabinets require at least 4 feet of clear
access.

At least 1 foot of space must be maintained in front of presentation and demonstration components in all booths.
Hanging signs and graphics are not permitted.

Exhibitors must prevent aisle congestion. Large gatherings require rope and stanchion lines contained within the booth;
ASBrS may order and install them at the exhibitor's expense.

Excessive aisle congestion may indicate that a larger booth is required for future meetings.

Inline/Linear Booths

Standard 10' x 10" inline booths include 8' back drape, 3' side drape, aluminum stanchions/crossbars, and a 7" x 44"
identification sign.

Additional furnishings, equipment, carpet, and services are the exhibitor's responsibility.

Maximum height is 8' in the rear half of the booth; the remaining area toward the aisle is limited to 4' in height.
Displays must preserve neighboring exhibitors' sightlines.

Hanging signs, canopies, and materials above inline booths are prohibited.

All audiovisual layouts must be included in the booth design submitted by March 1, 2027.

Corner Booths

Corner booths are inline booths exposed to aisles on two or three sides. The same inline-booth configuration and use-of-
space requirements apply.

Island Booths

Island booths are 20' x 20" or larger with aisles on all four sides. Pipe-and-drape and standard identification signs are
not provided.

Maximum height is 16' from the floor to the top of any booth component.

Provide a continuous 5' access opening into the booth from each side.

Booths larger than 20' must provide at least 10' of clear access through the center and maintain 20% visibility through
the booth.

Demonstrations, theaters, seating, and interactive components must be set at least 2' inside the booth from every
aisle.

Attendees may not stand in aisles to view presentations or screens.

Hard-wall enclosed spaces require a mounted 2A10BC fire extinguisher.

Multi-Level Booths

Multi-level booths must meet all island-booth requirements.

Orange County Fire Rescue Department requires fire-watch personnel for multi-level booths unless a sprinkler system
is installed.

A 2A10BC fire extinguisher is required in covered exhibits over 300 ft>.

Engineered drawings must be submitted to the Orange County Fire Rescue Department Office of the Fire Marshal.
Plans must be signed/sealed/stamped by a licensed engineer.

Drawings must show stairs, handrails, and guardrails meeting Life Safety Code requirements.

Second tier of 299 ft® or less: fire watch and one stair required.

Second tier of 300-900 ft*: fire watch and two stairs required.

All materials must be flame retardant, with flame certificates provided by the exhibitor or exhibit house.

ASBrS booth design approval s still required by March 1, 2027.



Not Permitted

Perimeter booths are not allowed at ASBrS 2027.
End-cap booths are not allowed at ASBrS 2027.

Tabletop Booths for Nonprofit Organizations

Available on a limited basis to approved 501(c)(3) organizations. Each includes a 6' draped table, two chairs, and a
wastebasket.

Retail Booths and Sales

Retail sales require written ASBrS approval at the time of contract and must be identified on the Booth

Activities/Giveaways Form.

All customer interactions and transactions must occur within the booth boundaries during official Exhibit Hall hours.
Retail booth designs must be submitted for approval by March 1, 2027.
Displays, tables, showcases, signs, and other materials in inline/corner booths must be at least 1' inside the booth

perimeter.

Retail exhibitors must prominently post a refund policy.
Products that cannot be hand-carried must have shipping arrangements.
ASBrS may designate retail booths to a specific area and may close a booth if sales activity disrupts neighboring

exhibitors.

Exhibitors are responsible for all required Florida and Orlando licenses, permits, certificates, and taxes.

Hanging Signs and Graphics

Hanging signs and graphics in or above booths are not permitted.

5. Shipping, Installation, Exhibit Hours, and Dismantling

Advance Warehouse Shipments

Item

Date/Time

Warehouse receiving begins

Monday, March 8, 2027

Warehouse receiving hours

Monday-Friday, 8:00 AM-3:30 PM

Advanced freight deadline

Wednesday, April 7, 2027

Shipping labels

Provided in the Freeman Exhibitor Service Manual, available
online in February

Exhibit Hall Timeline

Activity Wed., Apr. 7 Thu., Apr. 8 Fri., Apr.9 Sat., Apr. 10
Booth installation 8:00 AM-5:00 PM 8:00 AM-5:00 PM

All exhibits set 5:00 PM

Exhibit Hall hours 7:00-8:30 PM 9:00 AM-4:00 PM 9:00 AM-4:00 PM

Exhibit Hall break 10:30-11:00 AM 10:45-11:15 AM

Exhibit Hall lunch 12:45-1:45 PM 12:30-1:30 PM

Exhibit Hall break 3:15-3:45 PM 3:15-3:45 PM

Booth dismantle 4:00-10:00 PM

Dates and times are subject to change based on the final Annual Meeting program.

Close of Exhibit Hall and Shipping

The Exhibit Hall closes Saturday, April 10 at 4:00 PM. Exhibits must remain in place until the hall officially closes.
All exhibits must be removed by 10:00 PM. Carrier check-in is required by 8:00 PM.
ASBrS is not responsible for materials left by an exhibitor. Freeman will force-ship unclaimed freight at the exhibitor's

expense.




Failure to Occupy Space

Booth space not occupied by Thursday, April 8 at 5:00 PM will be forfeited and may be reassigned or used by ASBrS without
refund unless delayed occupancy was approved in advance.

Exhibit Hall Access

Exhibitors may access the Exhibit Hall during installation, exhibit hours, dismantling, and one hour before and after exhibit
hours. Exhibitors are expected to staff their booths throughout the meeting until the scheduled closing.

6. Booth Activities, Giveaways, and Recordings

Booth Activities/Giveaways Form

e  Every exhibitor must submit the Booth Activities/Giveaways Form for approval by March 1, 2027.

e Activities include food/beverage distribution, presentations, retail sales, photography, book signings, surveys, and
giveaways.

e Activities must comply with HIPAA requirements.

e Pharmaceutical and biotechnology companies are expected to follow PhRMA guidelines.

e Medical device, equipment, software, supply, and technology companies are expected to follow AdvaMed guidelines.

Photography, Video, and Audio

e Advance ASBrS approval is required through the Booth Activities/Giveaways Form.

e Approved recording must be limited to the exhibitor's own booth.

e  Equipment must remain within the booth and may not disrupt traffic.

e Exhibitors may not photograph or record other exhibitors, staff, the Exhibit Hall, educational sessions, meeting rooms,
public areas, or attendees.

7. Booth Conduct

Failure to comply may result in priority-point deductions and/or removal from the meeting without recourse or refund.

e Keep all booth activities, demonstrations, lines, and customer interactions within the booth.

e Do notobstruct views, interfere with neighboring exhibits, or impede attendee movement.

o Keepthe booth and surrounding aisles free of trash. Booths and aisles must be clear at least 30 minutes before
opening and throughout exhibit hours.

e Unauthorized reproduction or distribution of ASBrS abstracts is prohibited.

e Do notusethe ASBrS name, logo, or show logo on exhibitor materials without prior written approval.

e Do notimply ASBrS endorsement of a company, product, or service.

e Keep sound and lighting within the booth and directed inward. Excessive audiovisual equipment, flashing lights, sound
effects, offensive displays, and odors are prohibited.

e  Copyrighted recorded or live music is prohibited during published event hours.

e  Onlyfood prepared by the Orlando World Center Marriott may be distributed from booths. Alcohol may not be
distributed from booths.

e Couponsorvouchers for meals, entertainment, personal services, or gaming chips are prohibited.

e Games or contests of chance are prohibited.

e Surveys require advance ASBrS approval through the Booth Activities Form.

e Booth sharing, unauthorized product demonstrations, and distribution of advertising by non-registered exhibitors are
prohibited.

e Printed materials, equipment displays, and product presentations must remain within the assigned booth during
official exhibit dates.

e  Suitcasing is prohibited, including solicitation by non-exhibiting companies in aisles, another company's booth, or
public areas such as hotel lobbies.

e Outboardingis prohibited, including unsanctioned off-site exhibits or events held during the conference.



8. Exhibitor Representatives, Badges, and Contractors

On-Site Booth Representative

e Each company must designate an on-site representative as its primary contact for registration and booth issues.

e Therepresentative may coordinate with ASBrS staff, distribute badges, register staff, handle badge
changes/cancellations, and address booth concerns.

e A mobile phone number is required. Contact information must be submitted through the online Exhibitor Ready Room.

e  Registration hours will be posted online and in the exhibitor bulletin.

Exhibitor Personnel Badges

o All booth staff must have an official ASBrS exhibitor badge.

e  Four complimentary exhibitor badges are provided for every 100 ft? of contracted booth space. Additional badges are
$100 each.

e Badges provide Exhibit Hall access during exhibit hours, installation/dismantling, and one hour before and after exhibit
hours.

e Badges are non-transferable and must be issued to the confirmed exhibitor/company representative.

e Installation/dismantling personnel must register for a temporary Set-Up/EAC badge.

e Technical staff working during exhibit hours must register as exhibit staff.

e Noone under age 18 may enter the Exhibit Hall.

Exhibitor Appointed Contractors (EACs)

e  Exhibitors using an EAC must submit the required Intent to Use an EAC Form by March 1, 2027.
e Approved exhibitors must designate an on-site EAC manager and provide a mobile number.

e EAC Set-Up badges allow access during installation and dismantling only.

e Set-Up badges require government-issued photo identification at pickup.

e EACs must provide a Certificate of Liability Insurance meeting the requirements in Section 14.
e  Failure to notify ASBrS of an EAC will result in denial of Exhibit Hall access.

9. Guest and Educational Session Access

Guest Registrations

Industry representatives and technical/scientific staff are not eligible for guest badges. Those wishing to attend the
educational program and earn CME must register as non-member attendees. Guest badges do not provide Exhibit Hall or
General Session access.

General Session Access

e Official exhibitor badges permit exhibitors to stand in the back of the General Session on Thursday afternoon, Friday,
Saturday, and Sunday, space permitting.

e  Priority seating is reserved for registered meeting attendees.

e Exhibitor badges do not provide access to other educational sessions, courses, or workshops.

e Companies may purchase registration for technical/scientific staff who need access to educational presentations and

CME.
Pre-Meeting Courses
Exhibitors and industry technical/scientific staff may register for pre-meeting courses that do not include a workshop or
demonstration component, if space is available. They may not register for courses that include a workshop component.
Educational Integrity

Because ASBrS is an ACCME-accredited provider, educational activities must remain objective, balanced, scientifically
rigorous, and free from control by ineligible companies. Sales activities are not permitted during educational programming.



10. Industry-Sponsored Events and Private Functions

Conflicts Policy

e Exhibitors and industry partners may not host, sponsor, or participate in activities that conflict with official ASBrS
programming.

e This applies to educational, social, networking, hospitality, advisory board, investigator, group, and other activities
involving meeting attendees.

e Conflicting events are prohibited during all official scientific sessions and scheduled Society events.

e Industry activities occurring from three days before through two days after the official meeting dates require
coordination with the ASBrS Meetings Department.

e  Prior written ASBrS approval is required for meetings or events held in conjunction with the Annual Meeting.

e Do notcontact the Orlando World Center Marriott or other area hotels directly to schedule meeting-related functions.

Private Function Requirements

e Notify ASBrS of all planned social and hospitality functions; supported programs require pre-approval.

e Book functions through ASBrS using the Request for Function Space Form. Include the function description, location (if
off-site), and planned activity.

e Once approved, functions should be invitation-only and clearly identified as not being official ASBrS events.

e Host companies assume all liability and agree to indemnify ASBrS for claims arising from the function.

e Hotel-based hospitality functions may not be advertised on the hotel's activities board.

e |Industry-supported events must comply with HIPAA, PhRMA, and/or AdvaMed requirements, as applicable.

Available Event Hours*

Date Available Time

Tuesday, April 6 Before 3:00 PM and after 8:00 PM

Wednesday, April 7 After 6:30 PM (following Industry Supported Symposia)
Thursday, April 8 After 8:30 PM

Friday, April 9 After 9:00 PM (following Industry Supported Symposia)
Saturday, April 10 After 8:00 PM

Sunday, April 11 After 11:30 AM

*Available times are subject to change based on the official Annual Meeting program.

11. Support Opportunities and Mailing Lists

Support Opportunities and Industry-Supported Symposia

Additional support opportunities are available through the separate support opportunity brochure in the Exhibitor Ready
Room or through the ASBrS Industry Relations Department. Grant questions may be directed to Marti Boyer.

Complimentary Mailing Lists

o Allexhibitors receive one complimentary electronic list of opt-in pre- and post-meeting registrants containing name,
city, state, ZIP/postal code, and country. Email addresses are not included.
e Eligible exhibitors may also receive one complimentary, one-time-use postal mailing list of opt-in registrants.
e Torequestthe postal list, exhibitors must complete the request form, agree to the mailing list policy, and submit the
promotional piece for ASBrS review.
e Pre-registered list requests: promotional piece due March 1; list sent March 5.
e  Post-meeting list requests: promotional piece due April 20; list sent April 30.
Fraud warning: ASBrS does not authorize third parties to sell attendee or membership lists. Solicitations offering ASBrS
lists with email addresses are fraudulent. Do not purchase such lists; forward suspicious solicitations to ASBrS and
block the sender.



Lead Retrieval

Exhibitors may rent a lead retrieval system from the ASBrS-authorized provider. When badges are scanned, email
addresses are provided only when attendees opt in to share them.

12. Official Service Contractors and Fraud Warnings

Service Official Provider
Decorator / General Contractor Freeman Expo

Audiovisual Freeman A/V

Internet Orlando World Center Marriott*
Telecommunications Orlando World Center Marriott*
Lead Retrieval SmartSource

Exhibit Hall Caterer Orlando World Center Marriott*
Housing Atlas Meetings Travel & Incentives (ATMI)*
Electrical GES*

Booth Cleaning Freeman Expo

Security Orlando World Center Marriott
Attendee List ASBrS Staff Office ONLY*

*Exclusive service provider.

ASBrS is not affiliated with unauthorized vendors offering housing, attendee lists, lead retrieval, or other Annual Meeting
services. Use only official ASBrS-approved providers.

13. Security, Disputes, Complaints, and Photography

Security

ASBrS provides overall security guard service, but each exhibitor is responsible for securing its booth, property, and
personal belongings. The Exhibit Hall is locked by hotel security and is accessible only during authorized periods.

Resolution of Disputes

ASBrS decisions and interpretations concerning disputes involving exhibitors, the official decorator, labor representatives,
or other exhibitors are binding on the exhibitor.

Exhibitor Complaints

Complaints must be submitted in writing to the ASBrS Exhibits Manager within 30 days after the Exhibit Hall closes. ASBrS
will review timely complaints and determine any appropriate action at its discretion.

Use of Photography

By attending ASBrS 2027, individuals acknowledge that ASBrS staff and/or photographers may take photographs or video at
any time and grant ASBrS permission to use their likeness in media, including websites and print publications, without
compensation.

14. Regulations, Insurance, and Liability

Federal, State, and Local Regulations

e  Exhibitors are responsible for ADA compliance and compliance with all applicable fire, health, electrical, Orlando Fire
Department, Florida, and City of Orlando requirements.

e Flammable liquids, gases, and solids may not be used or stored.

e Compressed gases require advance ASBrS approval. Approved cylinders must be secured as directed by the Orlando
World Center Marriott and kept upright.

e  ASBrS may require any non-fireproof exhibit or component to be dismantled at the exhibitor's expense and risk.

e  Exhibits must remain within contracted space and comply with venue safety requirements.

e Exhibitors are responsible for carrying appropriate insurance and indemnifying ASBrS as required.



Liability Insurance

Exhibiting companies, their EACs and non-official contractors all must provide a Certificate of Liability Insurance naming
ASBrS, Freeman, Orlando World Center Marriott, and applicable subsidiaries, affiliates, directors, officers, and employees
as additional insureds where required by contract. The certificate must reference the April 7-11, 2027 conference.

Coverage Minimum Requirement
Workers' Compensation As required by applicable law
Employer's Liability $1,000,000 per occurrence

$2,000,000 per occurrence, including contractual liability,

C ialG L Liabilit
ommerclat izeneral Liablity personalinjury, and property damage

$2,000,000 per occurrence for owned, non-owned, and hired

Automobile Liability (if commercial vehicles are used on propert
v property) vehicles

15. Emergencies and General Provisions

Events Beyond ASBrS Control

ASBrS is not responsible for delays, damage, loss, increased costs, or other unfavorable conditions caused by events
beyond its reasonable control. If the exhibition premises become unfit for occupancy or substantially inaccessible for
reasons beyond ASBrS control, ASBrS may terminate the exhibitor agreement and regulations.

Exhibitors may not hold ASBrS or its indemnities liable for losses associated with events such as fire, lightning, windstorm,
cyclone, tornado, explosion, flood, hail, riot, terrorism, disease outbreak, civilcommotion, smoke, motor vehicle damage,
or other acts of God. Exhibitors are responsible for maintaining insurance adequate to cover such risks.

General

e Matters not covered by these regulations are determined by ASBrS Exhibit Management.

e ASBrS may amend these regulations at any time. Published amendments are binding on affected parties.

e Additional Annual Meeting information, including the Preliminary Program, will be posted on the ASBrS website.
Updates and modifications will be posted as needed.

16. ASBrS Contacts
Area Contact
Jane Conway, Program Manager, Industry Relations
Exhibits and Advertising jconway@breastsurgeons.org

443-545-0151

Marti Boyer, Director, Strategic Partnerships

Grants and Sponsorships mboyer@breastsurgeons.org
443-381-9500

The American Society of Breast Surgeons
7067 Columbia Gateway Drive, Suite 290
Columbia, MD 21046

410-381-9500

ASBrS Office

17. Booth Display Diagrams

The original guidelines include three booth-display diagrams. The diagrams should be retained with the final published
version for visual reference:



DIAGRAM1-Acceptable Inline/Linear Booth
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DIAGRAM 2 - Acceptable Inline Booth Displays (Note there is a 1 ft. set-back from the aisle.)
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